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NATRUE AISBL, the International Natural and 
Organic Cosmetics Association:

• International Non-Profit Association (AISBL) 

• Brussels-based

• Founded in 2007 (Label in 2008)

• 67 members worldwide in 2023

• Created by the pioneers and global market 
leaders of the sector

Introduction



Label: Key Principles

➢ Against greenwashing to reflect consumer expectations

➢ Ensuring natural and organic ingredient clarity and 
product transparency

➢ Guaranteeing independent certification

➢ Supporting sustainable innovation and responsible 
consumption

➢ Protecting the environment and promoting waste 
reduction

➢ Standing-up for animal welfare



✓ Ingredient authenticity and simplicity - 3 categories of approved 
ingredients:

• Natural (incl. Organic)
• Nature-identical 
• Derived natural (no semi-synthetics)

✓ 2 certification levels: Natural or Organic 

✓ Commitment against greenwash at brand level (75% rule)

✓ Defined content  product guarantees for max. natural- / 
organic-ness

Criteria Basics



Basics to obtain the Label

Which products can carry the label?
Raw Materials & Formulas (B2B) + Finished products (B2C)

Certification or approval?
➢ Organic raw materials + finished products  certification
➢ Natural raw materials + formulas  approval

What’s the process?
➢ Approval  documentation check
➢ Certification  documentation check + on-site audit 

Who carries out the process?
Independent, accredited NATRUE approved certifier

Costs
➢ Certification (variable)  choice of the certifier by the applicant
➢ NATRUE label use  fixed + indicated on our website



Labelling Support: Guidelines

✓ Natural and Organic product vs. ingredient claims

✓ % natural or organic content (products)

✓ Labelling (by INCI) of natural or organic ingredients

https://www.natrue.org/our-standard/certification-process-step-step/



1. Products that reflect consumer expectations

2. Brands that are committed to green & clean – no ‘hero’ products in a ‘less than 
green / clean’ range

3. Third-party certification that reassures consumers & provides trust (verifiable 
criteria & audited facilities)

4. Ingredient clarity
✓ No GMOs
✓ No mineral oils; 
✓ No silicones;
✓ No (semi-)synthetic fragrances;
✓ No phenoxyethanol; parabens; methylisothiazolinone (MI), etc.
✓ No microbeads/microplastics

5. Animal Welfare (no ingredients from dead vertebrates + no NATRUE certified 
product may be supplied to any market if animal testing is required)

Guaranteeing Clean and Green



6. Guaranteed organic
✓ Confirmed and controlled origin
✓ Organic supporting natural biodiversity

7. Environmental protection 
✓ Palm (kernel) oil and derivatives (RSPO)
✓ Biodegradability criteria
✓ No microplastics
✓ Biodiversity (CITES)
✓ Packaging and carrier materials

8. Support responsible consumption & green production (no to greenwash)

9. No overinflated natural or organic content [respect claims, transparency and 
integrity]

10. Run by non-profit association & label [social benefit]

Guaranteeing Clean and Green



NATRUE Database: Consumer Transparency



NATRUE Database: Consumer Transparency



NATRUE: “Authenticity Bottled”

✓ TRANSPARENCY

✓ COMMITMENT

✓ INDEPENDENCE

✓ TRUST



NATRUE AISBL, 

The International Natural and 

Organic Cosmetics Association

 

Rue Washington 40 · 1050

Brussels  Belgium

Phone +32 (0) 2 613 2930

info@natrue.eu

www.natrue.org

http://www.natrue.org/
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